
JUNKYARD MARKET -  PHOTO OVERVIEW 



At AfterDark Promotions, we have built and 
marketed events in Norwich and across the UK 
since 2011 and are now one of the largest event 
organisers in the region. Our team has extensive 
experience in pre-event planning and in building 
and delivering successful events. Our marketing 
team are specialists in building successful 
marketing campaigns both for our events and for 
industry-leading brands such as Domino’s Pizza. 

AfterDark is a 360º event agency, working 
hard to create concepts and attain licensing 
permissions. Our team are based in both 
East Anglia and East London, where we have 
experienced many concepts which we felt would 
work well regionally across the UK, starting in 
Norwich. 

COVID-19 not only completely decimated our 
short-term plans but also cast doubts over 
our medium- and long-term plans. After three 
months of lockdown, we decided to use the 
spare time we had to re-look at shelved projects, 
innovate, adapt and create new plans and paths 
for the future of the company. The hospitality 
industry has been especially hard hit, with many 
businesses still unable to adapt. 

When we developed the Junkyard Market 
concept, it gave us a chance to innovate and 
push the company forward in unprecedented 
times. The support and resources deployed by 
Our Place in support of the project have been 
paramount in developing the vision to fruition, 
creating what’s become a fantastic COVID-19 
success story in the region. 



M E D I A
The press attention we generated during the 
entirety of the project has been tremendous. 
The project has benefited from many positive 
press articles, blog posts and reviews.

The Norwich Evening News, EDP and Feast 
Norfolk have all run positive articles. The project 
has been visited by local bloggers and influencers 
including Love Norwich Food, Miss Holly P and 
the infamous Fry Up Inspector. 

Across Facebook and Instagram during the eight 
weeks, we have had a reach of 1,192,99 million 
people and 6,345,877 impressions. Our videos 
have amassed over 1,000,000 views across 
Facebook and Instagram. The positive public, 
press and industry perception from the videos 
has been paramount to the success of the 
project. The social media reach has distributed 
the positivity and media assets across many 
social media channels. This distribution has 
helped to positively influence both our brand 
image and awareness, especially amongst the 
local community and authorities. 

Press Links: 
•	 https://www.eveningnews24.co.uk/what-s-on/first-look-junkyard-market-street-

food-norwich-1-6793905

•	 https://www.edp24.co.uk/going-out/junkyard-market-in-norwich-raises-10-000-

for-homeless-1-6817388

•	 https://www.eveningnews24.co.uk/what-s-on/review-of-norwich-s-junkyard-

market-1-6825763

•	 https://www.feastnorfolkmagazine.co.uk/event/junkyard-market/2020-09-25/

•	 https://www.edp24.co.uk/news/more-than-27-000-diners-visit-norwich-

junkyard-market-1-6868588

Facebook Videos:  

•	 https://www.facebook.com/watch/?v=303724884278137
•	 https://www.facebook.com/watch/?v=3409339322456887
•	 First video: https://www.facebook.com/watch/?v=3251672638221186
•	 https://www.facebook.com/watch/?v=299776237751302

Official After-movie:














