
 

 
Community Engagement:  
ReFashion Norwich 







 Part of TRAID’s #secondhandfirst week 
 Part of the European Week for Waste Reduction 
 To our knowledge it’s the first event of it’s kind in 

Norwich 
 Aim: To improve awareness of sustainable fashion in 

Norwich whilst inspiring the local community to upcycle 
preloved garments and shop second hand 
 

REFASHION NORWICH 



COMMUNICATIONS 

 Mustard TV feature 
 Future Radio Norwich – 42,000 listeners a month 
 TRAID – national reach 
 Citizen – 60,000 properties 
 Local event websites 
 UEA and NUA promoted to their students 
 Social media 
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ON THE DAY 

Approx. 400 visitors 
26 local organisations and businesses attended 

to promote their services 
20 models, 9 make-up artists and a 

photographer volunteered their time  
EDP and Evening News coverage 







SOCIAL MEDIA COVERAGE - FACEBOOK 

• Total event reach 
32,000 
 

• 757 interested 
 

• 998 responded 
 

• All stallholders 
directed their 
network to the 
event page 



TWITTER 

 Impressions: 15,562 

 Engagement: 231 

 Retweets: 38 

 Likes: 28 



EVENING 
NEWS 
COVERAGE 



SURVEY RESULTS 
 100% of participants would like to see more events similar 

to this in Norwich 
 When asked ‘what was your favourite aspect of the 

event?’ the highest response was networking, followed by 
the fashion show 
 
Quotes: 

 “Well organised and smoothly run, please do more 
events” 

 “It was good to see solid facts and figures, and to realise 
we can all do something to help” 

 “I learned more about local businesses involved with this 
who I had not met before” 
 
 
 



 Made new contacts for 
potential collaborations in 
the future 

 Planning a textile/makers 
area at OPN Festival 

NEXT STEPS 

Upcoming events: 
 Norwich and Norfolk Eco Awards ceremony: 16 March 

(invite only) 
 One Planet Norwich Festival: 6 and 7 May 
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